Journal of Public Policy & Marketing 
Subject and Author Index 2009 
(Volume 28) 


Subject Index 
Advertising 


1. Betrayed by the Buzz? Covert Content and Consumer—Brand Relation- 
ships 
Vol. 28, No. 2, 2009, 212-20 
Christy Ashley and Hillary A, Leonard 


2. Do Pharmaceutical Marketing Activities Raise Prices? Evidence from 
Five Major Therapeutic Classes 
Vol. 28, No. 2, 2009, 146-61 

Michael L. Capella, Charles R. Taylor, Randall C. 

Campbell, and Lance S. Longwell 


3. The Nutrition Elite: Do Only the Highest Levels of Caloric Knowledge, 
Obesity Knowledge, and Motivation Matter in Processing Nutrition 
Ad Claims and Disclosures? 

Vol. 28, No. 1, 2009, 41-55 
J. Craig Andrews, Richard G. Netemeyer, and 
Scot Burton 

4. Preschool Children’s Persuasion Knowledge: The Contribution of 

Theory of Mind 
Vol. 28, No. 2, 2009, 175-85 
Anna R. McAlister and T. Bettina Cornwell 


Brand/Product Management 


5. Price, Scarcity, and Consumer Willingness to Purchase Pirated Media 
Products 
Vol. 28, No. 1, 2009, 71-84 
Anthony D. Miyazaki, Alexandra Aguirre Rodriguez, and 
Jeff Langenderfer 


Channels of Distribution 


6. Does Fair Trade Deliver on Its Core Value Proposition? Effects on 
Income, Educational Attainment, and Health in Three Countries 
Vol. 28, No. 2, 2009, 186-201 
Eric J. Arnould, Alejandro Plastina, and Dwayne Ball 


7. Health Care Choices in the United States and the Constrained Con- 
sumer: A Marketing Systems Perspective on Access and Assortment in 
Health Care 

Vol. 28, No. 1, 2009, 95-101 
John D. Mittelstaedt, Charles R. Duke, and Robert A. 
Mittelstaedt 


Children's Issues 
8. Preschool Children’s Persuasion Knowledge: The Contribution of 
Theory of Mind 


Vol. 28, No. 2, 2009, 175-85 
Anna R. McAlister and T. Bettina Cornwell 


Consumer Behavior 
9. Betrayed by the Buzz? Covert Content and Consumer—Brand Relation- 
ships 
Vol. 28, No. 2, 2009, 212-20 
Christy Ashley and Hillary A. Leonard 
10. Daily, Week-Part, and Holiday Patterns in Consumers’ Caloric Intake 
Vol. 28, No. 2, 2009, 234-52 
Adwait Khare and J. Jeffrey Inman 


© 2009, American Marketing Association 
ISSN: 0743-9156 (print), 1547-7207 (electronic) 


. Designing Marketplace Literacy Education in Resource-Constrained 
Contexts: Implications for Public Policy and Marketing 
Vol. 28, No. 1, 2009, 85-94 
Madhubalan Viswanathan, Srinivas Sridharan, Roland 
Gau, and Robin Ritchie 


. Eating with a Purpose: Consumer Response to Functional Food Health 
Claims in Conflicting Versus Complementary Information Environ- 
ments 

Vol. 28, No. 2, 2009, 221-33 
Rebecca Walker Naylor, Courtney M. Droms, and 
Kelly L. Haws 
13. The Paradoxical Relationships Between Marketing and Vulnerability 
Vol. 28, No. 1, 2009, 124-27 
Clifford J. Shultz 11 and Morris B. Holbrook 

. Preschool Children’s Persuasion Knowledge: The Contribution of 

Theory of Mind 
Vol. 28, No. 2, 2009, 175-85 
Anna R. McAlister and T. Bettina Cornwell 
. Price, Scarcity, and Consumer Willingness to Purchase Pirated Media 
Products 
Vol. 28, No. 1, 2009, 71-84 
Anthony D. Miyazaki, Alexandra Aguirre Rodriguez, and 
Jeff Langenderfer 
. Understanding and Facilitating the Usage of Nutritional Labels by 
Low-Literate Consumers 
Vol. 28, No. 2, 2009, 135-45 
Madhubalan Viswanathan, Manoj Hastak, and 
Roland Gau 

. Understanding Markets as Online Public Places: Insights from Con- 

sumers with Visual Impairments 
Vol. 28, No. 1, 2009, 16-28 
Carol Kaufman-Scarborough and Terry L. Childers 
. Vulnerability and Resilience in Natural Disasters: A Marketing and 
Public Policy Perspective 
Vol. 28, No. 1, 2009, 114-23 
Stacey Menzel Baker 
Economic Issues 
19. Overcoming Consumption Constraints Through Social Entrepreneur- 
ship 
Vol. 28, No. 1, 2009, 128-34 
Paul N. Bloom 


Editorials 
20. Introduction to the Special Issue on Consumption Constraints 
Vol. 28, No. 1, 2009, 1-2 
Stacey Menzel Baker 


Electronic Commerce 


21. Understanding Markets as Online Public Places: Insights from Con- 
sumers with Visual Impairments 
Vol. 28, No. 1, 2009, 16-28 
Carol Kaufman-Scarborough and Terry L. Childers 


Energy Issues 
22. Constraints on Sustainable Energy Consumption: Market System and 
Public Policy Challenges and Opportunities 
Vol. 28, No. 1, 2009, 102-113 
Melea Press and Eric J. Arnould 


Vol. 28 (2) Fall 2009, 265-267 


266 Subject and Author Index 


Ethics and Social Responsibility 


23. Constraints on Sustainable Energy Consumption: Market System and 
Public Policy Challenges and Opportunities 
Vol. 28, No. 1, 2009, 102-113 
Melea Press and Eric J. Arnould 


24. Does Fair Trade Deliver on Its Core Value Proposition? Effects on 
Income, Educational Attainment, and Health in Three Countries 
Vol. 28, No. 2, 2009, 186-201 
Eric J. Arnould, Alejandro Plastina, and Dwayne Ball 


25. Marketing to the Poor: An Integrative Justice Model for Engaging 
Impoverished Market Segments 
Vol. 28, No. 1, 2009, 3-15 
Nicholas J.C. Santos and Gene R. Laczniak 


26. The Paradoxical Relationships Between Marketing and Vulnerability 
Vol. 28, No. 1, 2009, 124-27 
Clifford J. Shultz I] and Morris B. Holbrook 


27. The Philosophy and Methods of Deliberative Democracy: Implications 
for Public Policy and Marketing 
Vol. 28, No. 1, 2009, 29-40 
Julie L. Ozanne, Canan Corus, and Bige Saatcioglu 


Federal Regulatory Issues 


28. Constraints on Sustainable Energy Consumption: Market System and 
Public Policy Challenges and Opportunities 
Vol. 28, No. 1, 2009, 102-113 
Melea Press and Eric J. Arnould 


29. End-User License Agreements: A New Era of Intellectual Property 
Control 
Vol. 28, No. 2, 2009, 202-211 
Jeff Langenderfer 


Food and Drug Administration Issues 


30. Eating with a Purpose: Consumer Response to Functional Food Health 
Claims in Conflicting Versus Complementary Information Environ- 
ments 

Vol. 28, No. 2, 2009, 221-33 
Rebecca Walker Naylor, Courtney M. Droms, and 
Kelly L. Haws 
31. Qualified Health Claims on Package Labels 
Vol. 28, No. 2, 2009, 253-58 
Paula Fitzgerald Bone and Karen Russo France 


Health Care Issues 


32. Daily, Week-Part, and Holiday Patterns in Consumers’ Caloric Intake 
Vol. 28, No. 2, 2009, 234-52 

Adwait Khare and J. Jeffrey Inman 

33. Do Pharmaceutical Marketing Activities Raise Prices? Evidence from 
Five Major Therapeutic Classes 
Vol. 28, No. 2, 2009, 146-61 

Michael L. Capella, Charles R. Taylor, Randall C. 

Campbell, and Lance S. Longwell 


34. Health Care Choices in the United States and the Constrained Con- 
sumer: A Marketing Systems Perspective on Access and Assortment in 
Health Care 

Vol. 28, No. 1, 2009, 95-101 
John D. Mittelstaedt, Charles R. Duke, and 
Robert A. Mittelstaedt 


35. Understanding and Facilitating the Usage of Nutritional Labels by 
Low-Literate Consumers 
Vol. 28, No. 2, 2009, 135-45 


Madhiuhal Visw 


Manoj Hastak, and 
Roland Gau 


Information Disclosure 


36. Betrayed by the Buzz? Covert Content and Consumer—Brand Relation- 
ships 
Vol. 28, No. 2, 2009, 212-20 
Christy Ashley and Hillary A. Leonard 


37. The Nutrition Elite: Do Only the Highest Levels of Caloric Knowl- 
edge, Obesity Knowledge, and Motivation Matter in Processing Nutri- 
tion Ad Claims and Disclosures? 

Vol. 28, No. 1, 2009, 41-55 
J. Craig Andrews, Richard G. Netemeyer, and 
Scot Burton 
38. Qualified Health Claims on Package Labels 
Vol. 28, No. 2, 2009, 253-58 
Paula Fitzgerald Bone and Karen Russo France 


39. An Unsettled Matter of Life and Death: A Public Policy and Marketing 
Commentary on Life Insurance Settlement 
Vol. 28, No. 2, 2009, 162-74 
Terrance G. Gabel and Clifford D. Scott 


Intellectual Property 


40. Price, Scarcity, and Consumer Willingness to Purchase Pirated Media 
Products 
Vol. 28, No. 1, 2009, 71-84 
Anthony D. Miyazaki, Alexandra Aguirre Rodriguez, and 
Jeff Langenderfer 


International Issues 


41. Designing Marketplace Literacy Education in Resource-Constrained 
Contexts: Implications for Public Policy and Marketing 
Vol. 28, No. 1, 2009, 85-94 
Madhubalan Viswanathan, Srinivas Sridharan, Roland 
Gau, and Robin Ritchie 


Legal and Political Issues 


42. End-User License Agreements: A New Era of Intellectual Property 
Control 
Vol. 28, No. 2, 2009, 202-211 
Jeff Langenderfer 


43. The Philosophy and Methods of Deliberative Democracy: Implications 
for Public Policy and Marketing 
Vol. 28, No. 1, 2009, 29-40 
Julie L. Ozanne, Canan Corus, and Bige Saatcioglu 


44. An Unsettled Matter of Life and Death: A Public Policy and Marketing 
Commentary on Life Insurance Settlement 
Vol. 28, No. 2, 2009, 162-74 
Terrance G. Gabel and Clifford D. Scott 


45. Vulnerability and Resilience in Natural Disasters: A Marketing and 
Public Policy Perspective 
Vol. 28, No. 1, 2009, 114-23 
Stacey Menzel Baker 


Marketing and Society 


46. The American Marketing Association’s New Definition of Marketing: 
Perspective and Commentary on the 2007 Revision 
Vol. 28, No. 2, 2009, 259-64 
Gregory T. Gundlach and William L. Wilkie 


47. Designing Marketplace Literacy Education in Resource-Constrained 
Contexts: Implications for Public Policy and Marketing 
Vol. 28, No. 1, 2009, 85-94 
Madhubalan Viswanathan, Srinivas Sridharan, Roland 
Gau, and Robin Ritchie 


48. End-User License Agreements: A New Era of Intellectual Property 
Control 
Vol. 28, No. 2, 2009, 202-211 
Jeff Langenderfer 


49. Health Care Choices in the United States and the Constrained Con- 
sumer: A Marketing Systems Perspective on Access and Assortment in 
Health Care 

Vol. 28, No. 1, 2009, 95-101 
John D. Mittelstaedt, Charles R. Duke, and 
Robert A. Mittelstaedt 


| 
f 4 
_ 
q 


. Marketing to the Poor: An Integrative Justice Model for Engaging 
Impoverished Market Segments 
Vol. 28, No. 1, 2009, 3-15 
Nicholas J.C. Santos and Gene R. Laczniak 
. Overcoming Consumption Constraints Through Social Entrepreneur- 
ship 
Vol. 28, No. 1, 2009, 128-34 


5 


Paul N. Bloom 
52. The Paradoxical Relationships Between Marketing and Vulnerability 
Vol. 28, No. 1, 2009, 124-27 
Clifford J. Shultz I and Morris B. Holbrook 
53. The Philosophy and Methods of Deliberative Democracy: Implications 
for Public Policy and Marketing 
Vol. 28, No. 1, 2009, 29-40 
Julie L. Ozanne, Canan Corus, and Bige Saatcioglu 
54. Understanding Markets as Online Public Places: Insights from Con- 
sumers with Visual Impairments 
Vol. 28, No. 1, 2009, 16-28 
Carol Kaufman-Scarborough and Terry L. Childers 
55. The Unique Relationship Between Quality of Life and Consumer Trust 
in Market-Related Institutions Among Financially Constrained Con- 
sumers in a Developing Country 
Vol. 28, No. 1, 2009, 56-70 
Ahmet Ekici and Mark Peterson 
56. Vulnerability and Resilience in Natural Disasters: A Marketing and 
Public Policy Perspective 
Vol. 28, No. 1, 2009, 114-23 
Stacey Menzel Baker 


Markets 


57. Marketing to the Poor: An Integrative Justice Model for Engaging 
Impoverished Market Segments 
Vol. 28, No. 1, 2009, 3-15 
Nicholas J.C. Santos and Gene R. Laczniak 


Nonprofit and Political Issues 


58. Does Fair Trade Deliver on Its Core Value Proposition? Effects on 
Income, Educational Attainment, and Health in Three Countries 
Vol. 28, No. 2, 2009, 186-201 
Eric J. Arnould, Alejandro Plastina, and Dwayne Ball 
59. Overcoming Consumption Constraints Through Social Entrepreneur- 
ship 
Vol. 28, No. 1, 2009, 128-34 
Paul N. Bloom 


Nutritional Information 


60. Daily, Week-Part, and Holiday Patterns in Consumers’ Caloric Intake 
Vol. 28, No. 2, 2009, 234-52 
Adwait Khare and J. Jeffrey Inman 


6 


. Eating with a Purpose: Consumer Response to Functional Food Health 
Claims in Conflicting Versus Complementary Information Environ- 
ments 

Vol. 28, No. 2, 2009, 221-33 
Rebecca Walker Naylor, Courtney M. Droms, and 
Kelly L. Haws 
62. The Nutrition Elite: Do Only the Highest Levels of Caloric Knowl- 
edge, Obesity Knowledge, and Motivation Matter in Processing Nutri- 
tion Ad Claims and Disclosures? 
Vol. 28, No. 1, 2009, 41-55 
J. Craig Andrews, Richard G. Netemeyer, and 
Scot Burton 


63. Qualified Health Claims on Package Labels 
Vol. 28, No. 2, 2009, 253-58 
Paula Fitzgerald Bone and Karen Russo France 


Journal of Public Policy & Marketing 267 


64. Understanding and Facilitating the Usage of Nutritional Labels by 
Low-Literate Consumers 

Vol. 28, No. 2, 2009, 135-45 

Madhubalan Viswanathan, Manoj Hastak, and 

Roland Gau 


Pricing 
65. Do Pharmaceutical Marketing Activities Raise Prices? Evidence from 
Five Major Therapeutic Classes 
Vol. 28, No. 2, 2009, 146-61 
Michael L. Capella, Charles R. Taylor, Randall C. 
Campbell, and Lance S. Longwell 


State Regulatory Issues 


66. An Unsettled Matter of Life and Death: A Public Policy and Marketing 
Commentary on Life Insurance Settlement 
Vol. 28, No. 2, 2009, 162-74 
Terrance G. Gabel and Clifford D. Scott 


Author Index 


Andrews, J. Craig 3, 37, G2 
Arnould, Eric J. 6, 22, 23, 24, 28, 58 
Ashley, Christy 1, 9, 36 
Baker, Stacey Menzel 18, 20, 45, 56 
Ball, Dwayne 6, 24, 58 
Bloom, Paul N. 19, 51, 59 
Bone, Paula Fitzgerald 31, 38, 63 
Burton, Scot 3,37, 
Campbell, Randall C. 
Capella, Michael L. 2, 33, 65 
Childers, Terry L. 17, 21, 54 
Cornwell, T. Bettina 4,8, 14 
Corus, Canan 27, 43, 53 
Droms, Courtney M. 12, 30, 61 
Duke, Charles R. 7, 34, 49 
Ekici, Ahmet 55 
France, Karen Russo 31, 38, 63 
Gabel, Terrance G. 39, 44, 66 
Gau, Roland 11, 16, 35, 41, 47, 64 
Gundlach, Gregory T. 46 
Hastak, Manoj 16, 35, 64 
Haws, Kelly L. 12, 30, 61 
Holbiook, Morris B. 13, 26, 52 
Inman, J. Jeffrey 10, 32, 60 
Kaufman-Scarborough, Carol 17, 21, 54 
Khare, Adwait 10, 32, 60 
Laczniak, Gene R. 25, 50, 57 
Langenderfer, Jeff 5, 15, 29, 40, 42, 48 
Leonard, Hillary A. 1, 9, 36 
Longwell, Lance S. 2, 33, 65 
McAlister, Anna R. 4,8, 14 
Mittelstaedt, John D. 7, 34,49 
Mittelstaedt, Robert A. 7, 34,49 
Miyazaki, Anthony D. 5, 15, 40 
Naylor, Rebecca Walker 12, 30, 61 
Netemeyer, Richard G. 3, 37, 62 
Ozanne, Julie L. 27, 43, 53 
Peterson, Mark 55 
Plastina, Alejandro 6, 24, 58 
Press, Melea 22, 23, 28 
Ritchie, Robin 11,41, 47 
Rodriguez, Alexandra Aguirre 5, 15, 40 
Saatcioglu, Bige 27, 43, 53 
Santos, Nicholas J.C. 25, 50, 57 
Scott, Clifford D. 39, 44, 66 
Shultz, Clifford J., I 13, 26, 52 
Sridharan, Srinivas 11, 41,47 
Taylor, Charles R. 2, 33, 65 


Viswanathan, Madhubalan 11, 16, 35, 41, 47, 64 
Wilkie, William L. 46 


il 
| 
| 
} 


